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Over the years, the growth and distribution of digital media have led to the outdating of books, newspapers, and magazines. Digital media refers to any type of media that is kept in formats readable by a machine. These media involve videos, audios, and software. It may also be developed, modified, stored, and retrieved digitally. Digital media medium includes emails, eBooks, webpages, and online articles. Therefore, technological advancements are needed for digital media. These strategies play an important role. First, having a strategy helps a marketer in reaching the targeted audience effectively and efficiently, through the platforms that the audience is more likely to be using. Secondly, having a strategy helps in the provision of enough time to assess the goals of the marketer or the organization, the audience, and the current maneuvers. Optimization of goals and objects will ensure that those opportunities are not missed.
According to (Venerean, 2017), strategies help in the generation of values and to link different brands to customers. Moreover, strategies help in evaluating and controlling consumer decisions by understanding what media they are interested in. that is, the digital strategy gives a clear path towards the success of your digital media. Moreover, the digital strategy helps a company to create relationships with customers to improve customer experience and maintain their satisfaction. Furthermore, with an efficient strategy, the progress of the organization can easily be tracked through the collection of data about the customers to determine their interests. Automated testing and bidding methods can be performed easily without requiring a person to spend a lot of time on it. According to (Icha, 2015), social media as a form strategy can create opportunities and attract prospective customers. This is because social media involves communication and exchange of information, comments and reviews about certain product, services, and organizations. Moreover, it helps create the visibility of an organization on the internet.
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